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Vaccine Hesitancy / Confidence

In calendar year 2021, how much of a burden was it to your IP to address
issues related to vaccine hesitancy/confidence?

Perceive burden by IPs to address issues related to vaccine
hesitancy/confidence, CY 2021
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Agenda

Welcome & Introductions

Speaker presentations
* Dr. Michelle Fiscus
* Troy Moore
* Doug Adair

Q&A (~15 min)
Closing (~5 min)
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Webinar Speakers

* Michelle Fiscus, MD, AIM Chief Medical Officer will set the stage for the immunization
program and diaper bank partnership and discuss how these partnerships can be
replicated in other jurisdictions.

« Troy Moore from National Diaper Bank Network (NDBN) will give an overview of
NDBN'’s participation in the HHS We Can Do This campaign to increase confidence and
uptake of COVID-19 vaccines and reinforce basic prevention measures.

* Doug Adair from Nashville Diaper Connection (NashDiaper) will share the success in
partnering with the Tennessee immunization program to develop the Connections™
Program, recognized by Association of Maternal & Child Health Programs (AMCHP)as a
promising practice.
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A campaign to strengthen parental confidence in vaccines for children 6 months and older
A campaign to strengthen confidence in COVID-19 booster shots for adults WE

CAN
DO
THIS

National Diaper Bank Network
Alliance for Period Supplies siMs

We Can Do This Partnership

National
Diaper Bank
Network.org

HHS COVID-19 Public Education Campaign
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¥ Campaign Overview

We Can Do This, the U.S. Department of Health and Human
Services’ COVID-19 public education campaign, is a national
Initiative to increase public confidence in and uptake of
COVID-19 vaccines while reinforcing basic prevention
measures such as mask wearing and social distancing.

The effort uses a network of trusted messengers, such as key
government figures, doctors, and community leaders, to relay
the latest and most accurate information about COVID-19

vaccines to their communities and encourage vaccine uptake.

Partners play a key role in disseminating information to the
public.
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" The Partnership Program

The Campaign relies on an expansive network of partner afy alliancefor  § , National

. . . . PERIOD Diaper Bank
organizations and trusted messengers to share lifesaving “ supplies.org ] Network
information among at-risk and underserved populations.

American - N ‘
Such populations include Asian American, Native Hawaiian, Pacific ALAHEﬁﬁaﬁm COA I:ITI OtN
Islander, Black, American Indian and Alaska Native, Latino, and AGAINST COVIC

rural audiences.
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National Diaper Bank Network and Alliance for Period Supplies

partnerships included working with members on community-

based activities that included the distribution of printed materials ‘"i".’f_'}“f'?: B‘i’."ﬁ. @
along with packages of diapers and/or period supplies to clients in ARS werychild mewic  BOYS & GIRLS CLUBS
order to help raise public awareness of the Campaign. OF AMERICA

National
Diaper Bank
l Network




'
" National Diaper Bank Network

= - More than 300 basic
needs banks located
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'
I¥ Opportunities for NDBN and Alliance for Period Supplies

e Promote Fact-Based Information about COVID-19 Vaccines for
Children 6 months and older

* Promote Fact-Based Information about COVID-19 Boosters for
people who menstruate and who are vaccinated, get booster shots

* Printed Materials Supplied

* campaign stickers, postcards, posters
* exclusive QR codes for campaign

* Participation Grants
* unrestricted

c A N) | National
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'
I¥ Campaign Impact - Reach

Total Number of Programs Participating

« 98 Diaper Banks w/ 3,500 agency
partners

« 32 Period Supply Programsw/ 1,400
agency partners

Total Number of Individuals Reached
« 1.42 Million via Diaper Banks
« 450,000 via Period Supply Programs
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'
. Campaign Impact - Recruitment

' National

Webinars and Email Outreach Diaper Bank

B Network

A campaign 10 Increase vaccine confidence while reinforcing basic prevention measures

*THIS

It's Time to Sign Up to Join
NDBN’s We Can Do This Campaign
and Receive a $5,000 Grant

National
Diaper Bank
l - Network.org

17808 10 everyore wihs joired L8 cn Tuesday (G 28 22) for oar web nar
higunig O DB ot L Jaliuts it 'Wee San Do Thils Lartiowyi,
parttersnp amth the federa Leparment 511 eath and | lumar Heraces to
spread the wurd abo s COVID-13 vactings for Crildrec asycung a6
menthe

We Can Do This
National Diaper Bank Network Partnership Camp

Overview

A5 promised Fore 2re tihe Bnks that tme speskers refcrenced rogtre
web N
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HHS COVID-19 Public Education Campaign

June 28, 2022

! you messed the welsn o v, you can vew a recording of it by < ko g the
Tags be'ow or Rare

Brought to you by the US, Department of Health and Human Services _/(
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https://drive.google.com/file/d/1lzp_zWUV-yowXv0R-c2eod_iA6JGcPCI/view

:.‘."_.H_H
™ Campaign Impact — Printed Materials - NDBN

Froe COVID vaccines now

available for children 6+ months. C - ot cadid ‘ GETTING THEM VACCINATED
s Scan the QR code to find out where, \ ) AGA'NST COVID-IQ MEANS LESS
e WORRY AND MORE PLAY.

vaccines.gov. Una vez en 1a pégina Lotn g0 G o beva & vacsres g
haz clic en la palabra “Espafiol 4 e s on la Shgma bz S e e et

PAra accedar & Vacunas.gov. H Vol pars mirate o wmcarat o @ @
H
W Safe and effective COVID-19 vaccines are
avallable for everyone ages 6 months and
— [k

older. Learn more about protecting your >
child at vaccines.gov or vacunas.gov. @

VACUNARLOS CONTRA EL
COVID-19 QUIERE DECIR MENOS
PREOCUPACION Y MAS JUEGOS.

Las vacunas son seguras y eficaces y ahora estdn
disponibles para todas las personas de 6 meses
o més. Aprende mds sobre cémo proteger a tus
nifos en vacunas.gov © vaccines.gov.

Stickers — English/Spanish Postcards —English/Spanish Posters - English
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“ Campaign Impact — Printed Materials - APS

Find free vaccines near you.

Este codigo QR te Bova o
vaccines.gov. Una voz en la pégina,
haz click en la palabra “Espafiol”
POrd ACCRder & VACUNAs.gov.

Stickers

* Tak pee 20 b
o A2eary
" Gt 1800-390-CFXR

Postcards
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Give Your COVID-19
Vaccination Protection a Boost

Booster shots are now avallable for everyone 5+
and vaccinated

COVID-19 vactings continug 10 work wivy woll a2 provening sovero
iness, hospitalizaton, and deat. A boosier shot is an exira dose
thart Belgs Koep Up yOur Brotaction.

When to get your booster
Gat your T4t bocater a8 3000 % you're ehgtio

o 5 months afer your 2nd dose of
the Plires-BioNTech or Modema
VA,

« 2 months afer your single dose of
the Jobtnson & Johnson vsccine.

You should get a 2nd booster 4

months after your 1st if;

* Youre 50«

o You got the Johnson & Joheson
waccne for bom your initial
VBSLne and Boostor

Find freo vaccines near you

*  Visit vaccines gov =

Text your ZIP code 1 435329

hrere b

s os ‘:. PEXIOD

Refuerce la protecciéon de su vacuna
contra el COVID-19

Las dosis de refuorzo estén disponibles para todas las
porsonas de 5 afos o mas

Las vaourws contrs o COVID- 19 contmdan \onciorand) muy Wen en

PrOvencan o s erdermedad rave ROSPAZ AcAn Y Meri Causda por el
COVID-10. Una Sonis de sefueran o8 unw Gusis sdi00ns ous ayude & manioned
Vel Jo proteccon

LCudndo debe recidir la dosis do refuerzo?

focta w prmera doals de reluoro S0 promo

OO S0 clegtie
* Plicer-BioNToch o Moderna

5 e Cerpts B MR rda doy
00 & waoune do Pioer 0 Modens

o Janssen Johasan & Johasen
2 meves deapuds 0o By doss (moa de
Jannuen de Johrwon A Joboson

Debe rocibir 1a segunda dosis de
refuerzo 4 meses después de la
primera dosis de rofuorzo, si:
® Jene 50 afon o méx
* 1oCN0 W primetn vacuna y I doss Oe
iunrg G0 Jarssen de Johnson &
Johrson

Encuentre vacunas corca do
° Vako vaoures gov
* Emvdie un meraaie 00 Wto
con xu cidigo pases o K2082
* Liame # 1800-2224020
* Escanee ¢ codgo OR
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Campaign Impact — Printed Materials

—-— Power In Changing e X
2d-Q

#wecandothis 9 &% @diapernetwork

@hhsgov

W‘@_ﬁ

o Hueees o Huccaes

QD3 1 share

o Like (J comment £ Share
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I Campaign Impact — Dedicated Web Pages

https://nationaldiaperbanknetwork.org/we-can-do-this/
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Clean, dry and healthy!
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https://nationaldiaperbanknetwork.org/we-can-do-this/
https://nationaldiaperbanknetwork.org/we-can-do-this/

" Campaign Impact — Dedicated Web Pages

https://allianceforperiodsupplies.org/we-can-do-this

alliance for
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The Campaign
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https://allianceforperiodsupplies.org/we-can-do-this

Campaign Impact — National Launch

Press Conference with HHS Secretary Xavier Becerra and Congresswoman
Rosa DelLauro in Connecticut

National
Diaper Bank
Network




'
I¥ Campaign Impact — National Launch / Media

Che WashingtonTimes ~ gy oo

Amerant lraipansr

Poliey - Commentary - Sports~ Sponsored - Ewents- Podeasts - Games -

en to doctors _gnd families. noh

Mr. Becerra said that HHS will be partnering with the Mational Diaper Bank Netwark, a nonprofit that
distributes diapers 1o families in need, to spread the word about COVID-19 vaccines that were

authorized for children. ages & months to 4 years, about two weeks ago.

Wy MERISEE £ eWiwzane whion it Commes [0 Weenaton i Tk 1s e folic you sk Thats i Dost tal
16 POTICUnS, 130 18 10 Tolks you BAL" Wi Becer' L3 2t F37 Mivevs Comvrunty HOSEN Cave 1 New The Washington Tinsco
Hacers 1A 10 gt v e a parel ottt CLICK HERE
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|
I¥ Campaign Impact — Reach

National Diaper Bank Network
300,902 Stickers
123,762 Postcards
2,355 Posters
465 QR Code scans (Vaccines.gov)
613 Social Media Posts
Total Estimated Reach by NDBN Members — 1.4M individuals
Exceeded Program goal (950,000) by 450,000

National
Diaper Bank
l Network
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|
I¥ Campaign Impact — Reach

Alliance for Period Supplies
101,296 Stickers
30,632 Postcards
o /5 Posters
56 QR Codes scans (Vaccines.gov/Vacunas.gov)
205 Social Media Posts
Total Estimated Reach by APS Members - 394K individuals
Exceeded Program goal (90,000) by 300,000+

National
Diaper Bank
l Network
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I¥ Campaign Impact

8 Programs In Action
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|
A Connecticut - North Haven

The Diaper Bank of Connecticut
Distribution Results: T IS L

)

Qur volunteers are the best! Thes group of Yale Sc | of Medicine students helped us prep for

Vaccinating kids is the best way to protect them from the #WeCanDoThisCampalgn and repackage diapers!

the risks of #COVID19, Now, children as young as 6
= Volunteering at DBCT is a great teambuiiding activity and way to make an impact! If your

. Stickers - 25,334 s v e
. Postcards - 5,575

. Posters — 10

.  Total Reach - 63,393

#WeCanDoThis

Great news! Kids as young as 6 months
old can now get a COVID-19 vaccine.

0 Visit the COVID-12 Information Center for x
VACCING resources,
Get Vaccine Info

_ National
~ Diaper Bank
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|
A" Florida - Cooper City rmimivall

‘ﬁ

The Greater Fort Lauderdale Dlaper Bank ._ e N\

Distribution Results: i
« Stickers- 3,050 5.0 e Ili,s,]t?ihutiséfr;EEESEEE
- Postcards - 2,600 Sateah Do
« Posters- 110
« Total Reach —24,900

S, 2:00 PM - 3:00PM

: Diaper Distribution. Child must be

present, if not please bring childs
birth certificate and parents ID

Distribucién de pafales el nifo debe
ostar presente, si no debe traer

P"”b‘“’ Make o sure you get your Covd Vaccine on time for back 10 schoot!
certificad 1, v

Identifica

. Events

° August 5th police National Night Out
. 4th Diaper pantry

Supply 4 | J' %)

. Back to school drive bt | Giveaway

*  Diaper pantry diaper distribution- 1,020 attendees . Saturday, August 13 "
. Local women's club presentation— 100 attendees } from 11am-12pm

*  August 12th North Broward Academy openhouse | T e SO

. August 13th American legion backpack drive c st o

° Sept. 24th Food distribution

National
~ Diaper Bank
l Network




|
A" Hawaii - Kamuela

I_I aw ai i Di ap er B ank E:::..i Diaper Bank is at Hawaii Diaper ... ® T_m o.m:fg; p:m 1 COVID19 .., HMM

25 at 7:08 PM - Kamuela, HI - @

D i S trib u ti O n Re S u ]. t S : h;:hal;: o:r‘a:ta.z;g partner organizations around the

island that provide such amazing services. Almost 150
keiki served this week all over Hawai'i County! H,,.,a tonce again Jo.,. us m e
#ThankfulThursday ¥ Ne % as we and other members aromd tr\e
ooumry host drwves and events 10 bring awareness to
2D JLelsm&elnSnmena

1'-10fackmdeoginglhohavd DIAPER: "BANK
k and #HDB, September 24-

Octobel 2 wll oﬁvc-al?y be
Kin tt\e sta(e 0!

. Stickers - 148
. Postcards - 383

. Posters - 6
. Total Reach — 2,045

OO Zumba Fitness with Tanya and 8 others 1 Share

. Events

° Community Night Market- Partner hosting diaper drive on our behalf -- Stickers given out
° Local car dealership hosted fundraiser for Hawaii Diaper Bank-- Stickers given out

National
Diaper Bank
l Network
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" Indiana - Indianapolis m:
Indiana Diaper Bank “'
Distribution Results:

e Stickers - 3,970
 Postcards - 730

* Posters — 8

« Total Reach — 10,930

e Events

* Indiana State Fair
* August 23rd health fair
* Monthly Bundling Event

National
~ Diaper Bank
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" Puerto Rico — Carolina

Banco De Alimentos PR
Distribution Results:

. Stickers - 2,424
.  Postcards - 969

. Posters - 130
. Total Reach — 20,750

- Events
- Weekly food box distribution to 10 municipalities

' National

* ) ™ Diaper Bank
E ~ Network
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J
A" Tennessee — Nashville

Nashville Diaper Connection

Distribution Results:

. Stickers - 6,907
. Postcards - 6,907
. Total Reach — 34,535

%
NASHVILLE DIAPER

@mwm‘m < % Napier . i X
Commurity Centee Nashville Diaper Connection
Legteriver 14 31 L &8 PV - N ™o

We are having a greot time handing out free & o September 12 at 5:42 PM : @

the Napier Bright Futures Fest! Thanks @nashvillemdha

for inchuding us in such  great event! Come see us THIS FRIDAY to receive free diapers, free

backpacks, and COVID-19 boosters! We will be at the
event 2-4pm. See flyers for more event details.
#EndDiaperNeed #NoChildWetBehind #WeCanDoThis
#immunizeTN

FREE COVID-19 VACCINES VACUNAS COVID-19 GRATIS
1DEL FASHIONS 1DEL FASHIONS
1063 Mugrfrewsboro Pike, Naakeite, TH 1363 Martreesdoro Pike, Naahilie, TN

,?‘, FRIDAY, SEPTEMBER 16
P

_ National
_ Diaper Bank
l © Network
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A" Tennessee — Nashville
Nashville Diaper Connection
Distribution Results:

NASHVILLE DIAPER

- Events
- Baby Shower-Diaper distribution & vaccine
event

- Back to School Vaccination Event

«  Community Health Fair

« Diaper Distribution Event

« Sudekum Bright Futures Fest & Immunization
Event

National
_ Diaper Bank
l © Network




Virginia — Ashburn

NOVA Diaper Bank
Distribution Results:

. Stickers - 1,250
.  Postcards - 800

. Posters -4
. Total Reach = 5,300

27, Northern Virginia Diaper Bank
Yesterday st 32 AM .o

K
Keoping them in schoot and safe from SCOVIDIS is easy
by staying up to date with COVID vaccines.

Find free vaccines near you now 3 vaccines gov

Send them back
to school safely.

) Vit the COVID-19 Information Center for
VACCING 1eS0Urces.
Get Vaccine Info

) Visit the COVID-19 information Center for
VOSSN CeSOUICES.
Get Vaccine info

2%, Northern Virginia Diaper Bank
o0t L 200 EM - O

Milions of chiidren have been diagnosed with COVID
and terss of thousands have been hospltalzed.
Vaccines help peotect your chikiren from severe
disease and hospitalization due 10 COVID,

@) Visit the COVID-19 Infarmation Center for
Vaccine resources.
Get Vaccine info

@ Like O Comment £ Share D Like 0 Comment # Share 2 Like O Comement & Share
National
~ Diaper Bank

l - Network
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A" Wisconsin — Milwaukee
Milwaukee Diaper Mission
Distribution Results:

. Stickers - 500 eiE

« VAoce W0 150U NSt Gatrituton
Dt and hapody hwng a We Can Do Thvs poster

- Postcards - 100 e
. Posters -5
. Total Reach - 1,800

boosters for adits. . See more

) Vor the COVIO-1D riormatien Center fer
VICONW 1eSOMTes
Got vaccre Wo

Lie Corrment & Share

Wisconsin
e o
We are proud (o partner with Sdapernetaork and
nsgov 10 Qet the word out about the Covid-19
vaccion avallatie for chidren as young as 6 months.

The American Acadeny of Pedatncs recommends
chidren 6 months and oider get vaccinated aganst
Covid-19 as 5000 as possitie. Vaccination helps prevent
savere liness, hospitakzation, and death,

As amBbassacions of the We Can Do This campaign, we
>0 thanng rformation and supples with our
distribution partners 5o that every L. See more

€) Vasit tho COVID-19 informanicn Center for
YICCINe resources
Get Vaccine info

Likn O Comerent &~ Share

®ilwaukee

digper mission

Milwaukee Diaper Mission is at Metcalfe

Park Community Bridges

August 25 a1 318 PM . Milwaukee, W1 - @
We're proud to be ambassadors of the We Can Do This
campaign in partnership with @diapernetwork and
@hhsgov. Today we sent hundreds of stickers with info
about the Covid vaccine into the Metcalfe Park
community. Together we can do this! v @@

&Y Like 2 Comment & Share

National
Diaper Bank
Network




Wisconsin — Milwaukee ) NN ~ilwaukee
Milwaukee Diaper Mission Py '
Distribution & Vaccination Event

Community Partners
Hayat Pharmacy
- Jewish Community Pantry

Vaccinations
39 Adults

Attendees
530

- 170 households received food
40 period kits distributed

National
Diaper Bank
l Network




Contact;:

Troy Moore
Chief of External Affairs

troy@diaperbanknetwork.org




Doug Adair
Founder and President,
Nashville Diaper Connection
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Improving Vaccine Confidence

from the Bottom Up

Partnering with Diaper Banks

Association of S
Immunization

Managers NASHVlLLE DlAPER




Immediate, Tangible Results

Diapers as incentives to improve children’s health indicators...

Increase % of EPSDT Reward repeat Focus on clinic as
goals met engagement family resource

NASHVILLE DIAPER



How It Works

NashDiaper’s “On-Demand” Program

S ] v
arents ‘ Nas
Need CoTo D Diaper 1] Dige;rs
Diapers Partner | — P
The Connections™ Program
Nash © Engages
pl?l I:eeendfs Go To Dis ;e r EBj Get GoTo with 1
: ‘ Diapers Clinic ]
Diapers Partner Provider

@

NASHVILLE DIAPER



Program Success

(To Date June 2020 - February 2023)

Connect with More Families, Diaper More Children

C li‘l"‘
|

';}-..» 8 3;* ,
m’%\ fm w\ \

JoErm
& WELLNESS
FAIR

/

Participating Clinics Families Engaged Immunizations and/or Counties
EPSDTs Affected

V2
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Improving Patient Compliance

providers showed rural providers
improvement in showed more
immunization and improvement

EPSDT compliance
between FFY21 and FFY22

AAAAAAAAAAAAAAA



Create a Collaborative Partnership

Key Stakeholders
o=
N/
Public Health
Champion
\Vi
[( : Diaper > ﬂ
N Bank " Payers
8 &
Community ¢ ~ Patients/ ¢ |

Partners Families Provigers :



Key Stakeholders YOU Need

e New Patients e Focused Member Outreach

e Relevant Patient Supports e Provider Support

e Raise Quality Metrics and Ratings e Raise Quality Metrics and Ratings
e |Improve Revenue e Community Engagement

e Diapers More Babies e Healthier Community

e High-Impact Collaborative e Collaborative Effort

e Positive Local and State Media e More Impact

e New Sources of Funding e Visibility in the Community

NASHVILLE DIAPER



Economic and Reputational Benefits

v

Public Health
Champion

Provides Grant
Funding for...

e (atalyst Funding

e Stakeholder
Recruitment

e Evaluation

Program Funding

Provides Grant
Funding for...

e Program
Development

e Program
Implementation

QO
mégL
Local
Foundations
Provide Grant Provide Funding
Funding for... via...
e Program e Sponsorships
Development e Pay for Success
e Program Fee
Implementation e Ongoing Support

Program Support



Peer Reviewed

More Information on Connections™

AMEHR

AJSOCIATION OF MATERNAL & CHILD WEALTH PROGEANS

About Us v Membership v Topies v

Policy & Advocacy v  Resourcos «  Nows

Promising Practice
Connections™ Program

State/Jurisdiction: Tennessee

Setting: Clinical

Population: Families & Careglvers Infant

Topic Area: Health Promotion & Communication
NPMs:

The Connectione™ Program uses our diaper

to promote by parents
and caregivers in healthcare reutines that are proven to improve the health outcomas of their children,
specifically well-child visits and recommendad immunizations. We make diapers avallable ot our FQHC

Clinic Connections™ Partrers Thase Clinics provide 50 diapers to parents who bring their diaper age

child (or ehildren) for visits, 0 , or gs
Parents are eligible for these diapers ot each of the encounters recommended in the “Eright Futures™
schedule published by the American Academy of Pediatrics. When more children receive the
recommended care, vaccination rates increcse, EPSDT rates increase, and key screenings increase.
Many parents are introduced to our Clinic Connections™ partners as a result of our diapers. We believe
many will stay for the quality care our Partner Clinics provide.

@© Back toDatabase

@

NASHVILLE DIAPER

Implementation Handout @

CONTACT INFORMATION

Nashville Diaper Connection

Doug Acair
doug.adair@nashvillediaperconnection.org
571-643-4504

Pras

ice Website

Foliow on Twitter

Health Resources & Services Administration

oHRSA R -

Maternal & Child Health

Natiensl Matemal Ments! Health Hotline  Sitemap
Mome  Funding - PrognmsLimpact «  DatalReresrch «  CapachySullding Ressurces ~  About Us ~
tome» Funding» Challenge Compentions »

Erometing Petiatric Primary Prevention (04) Challecge.
P4 Challenge Winners Showcase.

Pedistsic Primacy Care | hidteath» Qur20 Foal Wit »

P4 Challenge Winners Showcase

Clinical Connections
Meharry Department of Pediatrics (TN) &

Background:

Meharry Department of Pediatrics is located in Nashville, TN; the department works to address low immunization rates amongst
children in the they serve. Low i rates have been to COVID-19 clinic closures, slow tornado
recovery, and limited incentive to get vaccinated due to school closures.

Intervention:
Meharry launched a two-fold initiative that consisted of the “No Baby Wet Behind Incentive” and a patient-centered smart
phone app.

Meharry partnered with Nashville Diaper C ion to provide 50 diapers/pull-ups to families for each of the 10 routine Early
Periodic ing, Diagnosis, and (EPSDT) sessi leted. Patients could receive upwards of 500 diapers if they
were compliant with routine care.

The intervention process:

« Distributed free diapers to families wh EPSDT sessions

+ Implemented a smartphone app to deliver physician

and provide i izations and
Key Metrics:

* 13% increase inimmunization rates

+ 100% of families “loved” the free diapers incentive

V2

NASHVILLE DIAPER



Want More Information?

Please Contact Us

¢

NASHVILLE DIAPER

Doug Adair

doug.adair@nashvillediaperconnection.org
571-643-4504%




Michelle Fiscus, MD FAAP
Chief Medical Officer,
Association of Immunization Managers
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Thursday, May 4 | 1-2 PM ET

Strengthening Vaccine Confidence: Refreshing our
Conversations about Child and Adolescent Vaccinations

* This event features evidence-based recommendations designed to equip public health communicators,
advocates, and health care providers with the needed strategies to effectively build an understanding
of and support for child and adolescent vaccinations.

* Dr. Julie Sweetland from FrameWorks Institute will provide participants with a set of research-based
insights to implement recommendations in their jurisdictions and build vaccine confidence across their
diverse communities through an interactive presentation and Q&A panel.

- Learning Objectives:

» Help participants understand the benefits of reframing adolescent vaccinations to promote confidence
in vaccines.

* Provide participants with a set of research-based insights to implement recommendations in their
jurisdictions and build vaccine confidence across their diverse communities.

REGISTER HERE
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https://us06web.zoom.us/webinar/register/WN_sWu019GKTeWrmbAws9pikw

Promoting trust in vaccines. Protecting Communities.

Vaccinel Confidence doolkit ‘

Webinar Series —

Immunizationmanagers.org/resources-toolkits/vaccine-confidence-toolkit/



New AIM Podcast Series “REACHing for Vaccine Equity”

Listen to Episode 1!
Kidney Dlsease

Cynthia Nichols-Jackson

Program Coordinator - Patient Services
National Kidney Foundation of Michigan

* Hosted by AIM iIREACH project Public Health Consultants
Dr. Yabo Beysolow and Lisa Jacques-Carroll, each episode
discusses how individuals living with chronic health
conditions can continue to thrive with the preventive power
of getting vaccinated and adopting healthy behaviors.

. Iq the first eplso.de, here.frc?m leaders from the National Theresa Tejada
Kidney Foundation of Michigan (NKFM) to learn about ot o

kidney health and how people can continue to thrive with
- the preventive power of vaccination and healthy behaviors.

Listen Here

(Check it out on our website under the
Resource Library)
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https://www.immunizationmanagers.org/resources/episode-1-reaching-for-vaccine-equity-guest-national-kidney-foundation-of-michigan/

Thank you!

Questions?
Reach us at info@immunizationmanagers.org
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